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CASE  STUDY

Modern Wall Art
Islamic & Arabic-Calligraphy Décor · Chicago, IL

100K+
CUSTOMERS

10+
YEARS IN BUSINESS

4.9
STAR RATING

$6M+
DONATED TO CHARITY

WHERE  WE  STARTED

WHAT  WE  BUILT

Welcome Flow REBUILT

Abandoned Cart Flow REBUILT

Browse Abandonment Flow NEW

Post-Purchase / Thank-You Flow REBUILT

Win-Back / Re-Engagement Flow NEW

Split-tested, always-on calendar NEW

Modern Wall Art has handcrafted Islamic and Arabic-calligraphy home décor from Chicago since 2014 — wall art,

illuminated mihrab arches, chandeliers, and prayer mats. Muslim-owned and Muslim-made, the brand has served

100,000+ customers worldwide with a 4.9-star average rating, and directed more than $6M toward charitable

projects across Africa, Bangladesh, India, Pakistan, and Palestine.

The account leaned on just three basic, off-the-shelf automations — Welcome, Abandoned Cart, and Thank-

You — with no split testing and an inconsistent campaign cadence. Email was contributing well under a fifth of

total store revenue.
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Campaign Gallery
A sample of the campaigns and flows built for Modern Wall Art.

Sacred Sanctuary — Mihrab

Launch

Flagship launch with customer

Instagram reels.

Light That Speaks Peace

Chandelier collection, colorways &

reviews.

Make This Summer Count

Kids prayer mat, back-to-routine

campaign.
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Results
Exact dashboard screenshots from the engagement — unedited.

SEP 2024 — BASELINE (BEFORE)

OCT – DEC 2024

JAN – FEB 2025



MAR – JUN 2025

Across nine months post-launch, Modern Wall Art generated $693K+ in total revenue and $210K+ in email-

attributed revenue — average monthly email-attributed revenue up 167% vs. baseline, with zero dollars spent on

ads. Screenshots above are the exact dashboard exports from the engagement, unedited.

Want results like this for your brand? Get a free audit — retentiolist.com


